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 Begun to work at the School of Economics, Can Tho University since 
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RESEARCH INTERESTS 
- Sustainable development in hospitality and tourism industry 
- Ecotourism 
- Green hotel 
- Tourism market segmentation 
- Customer behavior 

 
 
WORK EXPERIENCE 

 - Teaching Bachelor courses in Hospitality & tourism management, 
Marketing, including: Hotel management, Tourism marketing, Data 
analysis methods in tourism research, Tourism Destination Management, 
Tourism and environmental economics, Marketing Places. 
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 - Teaching Master courses in Tourism Management, Business 
Administration, including: Tourism Destination Management, Marketing 
research, Marketing management, Customer behavior. 

- Consultant for various projects in the areas of sustainable management 
in tourism industry, economic statistics of tourism, marketing places. 
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Books in Vietnamese 
Ho Le Thu Trang, Pham Le Hong Nhung, Hoang Thi Hong Loc & Nguyen Thi Tu Trinh (2022). 

Tourism Marketing. Can Tho University Publishing House. 
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Hospitality and Tourism Management. Can Tho University Publishing House. 

Huynh Truong Huy & Ho Le Thu Trang (2020). Statistical report of the tourism industry in Can 
Tho city. Can Tho University Publishing House. 

 
National (articles in Vietnamese) 
Ho Le Thu Trang, Nguyen Tri Nam Khang, Huynh Nguyen Anh Duy (2020). Evaluating the 

influence of local residents’ perception on their intention to participate in sustainable 
development of ecotourism activities in Can Tho city. Economy and Forecast Review. 6-
2020, 24-28. 
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Ngo Thi Thoai An & Ho Le Thu Trang (2020). Assessing the impacts of corporate social 
responsibility activities on the loyalty of employees working for hotels in Can Tho city. 
Viet Nam Trade and Industry Review, 5-2020, 145-156. 
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behavior to analyze pro-environmental behavioral intention of domestic tourists in Can 
Tho city. Can Tho University Journal of Sciences, 54 (9), 124-132. 

Ho Le Thu Trang & Tran Anh Hao (2014). The effects of laptop brand personality on customer 
loyalty in Ca Mau city. Can Tho University Journal of Sciences, 35, 57-65. 

Ho Le Thu Trang & Pham Thi Kim Loan (2012). The determinants of domestic tourists’ 
satisfaction and post-purchase behaviors in Soc Trang province. Can Tho University 
Journal of Sciences, 23(b), 162-173. 

Ho Le Thu Trang & Lai Ngoc Linh (2012). The segmentation of package tour market in Can 
Tho city. Can Tho University Journal of Sciences, 23(b), 232-243. 
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